CREATING YOUR VISUAL BRAND

IDENTITY (INCLUDING A LOGO)

Your visual brand identity is all about how your business looks to the
outside world. It's the first impression you make and should reflect
the heart and soul of your brand. Here's how to nail it:

1. START WITH YOUR BRAND VALUES

Before you even think about colours or fonts, get clear on your brand'’s values.
» What does your business stand for? What emotions do you want to evoke?

e Your visual identity should speak these values loudly and clearly.

2. DESIGN A MEMORABLE LOGO

Keep it simple and easily recognisable — think of some of the most iconic logos
like Apple or Nike.

* Your logo should look good everywhere — on your website, social media,
products, and even on a business card.

o Use shapes and symbols that represent your business. A wheat stalk or
cupcake might be fitting if you're a bakery. If you're a tech startup, something
sleek and modern could work.

* Pick one or two colours that represent your business personality. Don't
overcomplicate things.

3. CHOOSE A COLOUR PALETTE

Colours evoke feelings, so pick shades that match your brand personality.

o A few colour options are usually best. For example, blue can feel calm and
trustworthy, while red can feel energetic and bold.

e Use your colours consistently across your website, social media, packaging,
and more.
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4. PICK THE RIGHT FONTS

Fonts should be easy to read and match the tone of your brand.

o For example, a clean, sans serif font might work best for a modern, professional
business. A more playful script font could be great for a creative or friendly brand.

o Limit your fonts to 2 or 3 to keep everything cohesive.

5. THINK ABOUT VISUAL CONSISTENCY

Your visual identity isn't just about your logo - it's the whole package.
Use your chosen colours, fonts, and logo consistently across all your marketing
materials — online and offline.

» Your branding should feel cohesive, whether it's for a website, social media
post, or email signature.

6. CREATE BRAND GUIDELINES

Once you've got your logo, colours, and fonts, put it together in a document
outlining how everything should be used.

» Include things like logo placement, colour codes, and font styles so anyone
working with your brand knows exactly how to use the elements correctly.

1. KEEP IT FLEXIBLE

Your visual brand identity should work in various settings, from tiny social media
profile pics to massive billboards.

» Make sure your logo looks good in black and white, in small sizes, and on
different backgrounds.
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